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The ARA is the voice of the professional 

automotive recycling industry. 

Founded in 1943, ARA represents an industry

dedicated to the efficient removal and reuse 

of automotive parts, and the safe disposal of

inoperable motor vehicles. 

ARA’s mission is to advance the automotive

recycling industry and promote its beneficial 

effects on society. 

ARA aims to further the automotive recycling

industry and ARA member businesses through

services and programs to increase public awareness

of the industry’s role in conserving the future

through automotive recycling and to build

awareness of the industry’s value as a high quality,

low cost alternative for the automotive consumer. 

The professional automotive recycling industry 

is a vibrant and thriving part of the automotive

supply chain.  

In the United States,

automotive recycling

businesses employ over

140,000 people at more

than 9,000 locations,

representing over $32

billion in sales annually.

The primary goal of the automotive recycling

industry is to harvest ROE—Recycled Original
Equipment® auto parts for reuse and to recycle the

remaining valuable materials that can be used in the

manufacture of new basic materials such as steel,

aluminum, plastic, copper and brass. 

Each day automotive

recyclers supply over 5,000

quality ROE—Recycled Original
Equipment® motor vehicle

replacement parts to

consumers around the world. 

d Influence
The Automotive Recyclers Association (ARA) is
the most influential organization in the industry. 

d Reach
With an expansive reach spanning the U.S., and
across the globe, automotive recyclers look to
the ARA to learn about the latest advancements,
technology, products and services available to
them in the marketplace. 

d Solutions 
Automotive recyclers also look to ARA for 
solutions to some of the most pressing
problems affecting the industry. (Sometimes,
those issues can easily be overcome with a
solution that your company offers the industry!)

d Access
While other avenues may boast great things,
ARA’s communications products offer you
access straight to the top of the leading industry
companies. These company leaders are early-
adaptors, decision-makers, influencers ... 
and are actively growing their businesses.

d Partnership
When partnering with the ARA through
marketing & advertising, your opportunity for
greater industry exposure greatly increase! 

Take a look inside the Media Kit for 
multiple ways to reach this target market.
Discount custom packages are available to 
save you money and increase your impact.

Is information about YOUR products and services
easily accessible to ARA Members?

Why the Automotive Recyclers Association (ARA) 
Is your best option to promote your company’s 
products & services:

Call (239) 225-6137 or email 
ARAeditor@comcast.net to

Request Your Custom 
Marketing Proposal Today!



PREMIER ARA RESOURCES

Print PoWer 
d automotive recycling Magazine
The Auto Recycler’s Strategy for Success 
Includes Reading Automotive Recycling.
Is Your Company Part of the Success Story?
Successful Professional Automotive Recyclers 
rely on insightful articles included in ara’s 
award-Winning industry Publication to improve 
the operating efficiency of their Recycled Original
Equipment auto parts businesses. Topics range 
from trends, safety & compliance, equipment 
& technology and best practices, as well as
expert columns, profiles, and more. 

d ara annual Membership Directory
You want to BE SEEN in the WHO’S WHO 
of the Automotive Recycling Industry.
This resource is on every ARA member’s desk to help
them stay connected to each other and to you as a
service & product provider to the industry.

d ara annual Buyer’s guide
The most comprehensive GO-TO Guide of 
Industry Vendors, Consultants & Suppliers.
If you are not advertising in this go-to guide 
for industry resources, you just might not
get the call when auto recyclers are looking 
for ways to improve their bottom line or business
operations. Don’t take that chance!

d ara annual Convention & expo Program
The attendee guide to ARA’s largest 
gathering of the Auto Recycling Industry.
Advertising in the ARA Convention Program, 
which is put into the hands of every attendee, 
primes the pump as to why your booth is a primary
stop on their Expo walk! Make the most of all 
Expo opportunities to attract attention!
(Available exclusively to 2021 exhibitors.)

get tHe Market
ADVantage

the automotive recyclers association offers a variety of profitable opportunities to advertise and market 
the important products & services you offer to ara members. By taking advantage of these, you keep your
brand in the forefront of the industry’s top influencers, decision-makers and purchasers! Check them out!

Be eVerYWHere, aLL tHe tiMe!d
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24/7 EXPOSURE OF YOUR BRAND

attention getters 
Inquire about these great ways to get attention in 

ANY OF THE PRINT PRODUCTS: 
o PRINT: Cover Wrap/Onsert    o PRINT: Fly-in/Bind-in Postcard    
o PRINT: Polybag Inserts     o PRINT & DIGITAL: Your Idea Here! 

DigitaL iMPaCt 
d a-r-a.org official Website 
Advertising on ARA’s official website aligns your brand with 
the leading international association, and reaches automotive
recyclers seeking critical information, news, business building
ideas, the on-line member directory, and more. 

d autorecyclingBuyersguide.com Launched May 2020!
This ONLINE GUIDE brings the best automotive recycling
vendors & suppliers who have the innovative products and
services that help auto recyclers in their business! When making
buying decisions, this will be a recyclers GO-TO RESOURCE!

d araUniversity.org Website
ARA University is now an ARA Direct Member Benefit.
Great impact for a company that specializes in safety, fluid
recovery, estimating and inventory tools, environmental
equipment or processes, or operations tools ... advertise here!  

d new in 2021! autorecyclingnow.com
Automotive Recycling Now is the digital platform for ARA’s leading
industry publication. This site hosts timely, searchable industry
news and helpful articles that an auto recycler needs to know!

d Custom e-Blasts
ARA is now offers only Associate Members the opportunity to
reach the entire ARA Membership at once with a Custom e-Blast
from your company to ARA’s email list. Ask us this special offer!

d Monthly ara 360° e-newsletter 
d Weekly ara Member Update e-newsletter
With an always improving open, averaging 40% per email &
appealing click-through rate, ARA’s monthly and weekly e-News
delivers timely info to ARA members and provides a way to keep
you fresh on the minds of people of influence. Ads per email are
limited in quantity, so you are sure to stand out!
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DIGITAL
AutoRecyclingBuyersGuide.com

PRINT
ARA 2021 Buyer’s Guide

The Dynamic Duo
of 

Maximum 
Industry Exposure

BUYER’S BUNDLE
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tHese 2 BonUs BUnDLes eXtenD YoUr reaCH!

By taking advantage of this OPPORTUNITY from the automotive recyclers association,
you keep your brand top of mind to the influential top producers, decision-makers and
purchasers in their buying decisions!

www.autorecyclingbuyersguide.com
CONNECT
 WITH QUALITY
PRODUCTS
& SERVICES

 – Recycled Original Equipment ®

®

2
0
2
0

PREMIERE LEVEL TOP EXPOSURE 
(SAVE 60%) ARA MEMBERS – $2,150 (PRINT – COVER ADVERTISER + $250) 
(SAVE 30%) NON MEMBERS – $3,864 (PRINT – COVER ADVERTISER + $350)

PRINT 
d Full-page ad/logo listing in the ARA 2021 Buyer’s

Guide that poly-bag mails with the May-June issue
of Automotive Recycling magazine.

DIGITAL ~ JULY 2020-JULY 2021
d LARGE Company Logo is featured on Homepage 

“Premiere Automotive Recycling Industry Suppliers.”

d LARGE Logo links to dedicated webpage with:

d 600 word supplied text on your company,
products or services. Use for SEO keywords!

d Your Print Buyer’s Guide AD, when clicked, 
is shown large so its readable.

d Artwork of your choice – Photos, Logos, etc.

d Your complete contact information. 

d You have unlimited opportunity to post commentary
or promotions for the SUPPLIER BLOG to position
your company as an expert in your field!

d FREE BONUS – 600 word text is featured as a full
page in the PRINT ARA 2021 Buyer’s Guide making
a SPREAD of coverage for your company. 

ARA Member Price Breakdown: $950 full page ad in print guide (or $1,200 for cover position), includes
FREE FULL TEXT PAGE to make a spread; one full year of online guide at $1,200 ($3,000 as a stand-alone).
NON Member Price Breakdown: $1,050 full page ad in print guide (or $1,150 for cover position), includes
FREE FULL TEXT PAGE to make a spread; one full year of online guide at $2,814 ($4,020 as a stand-alone).
Equals $179 per month for Premiere Exposure for ARA Associate Members and $322 a month for NON-
ARA Associate Members. Discount is on Digital listing only. Must buy bundle to qualify for discount. 

DigitaL

Print

Print DigitaL

GOLD LEVEL 2ND-TIER EXPOSURE 
(SAVE 50%) ARA MEMBERS – $1,595 
(SAVE 2O%) NON MEMBERS – $2,925 

PRINT 
d Half-page ad/logo listing in the ARA 2021 Buyer’s

Guide that poly-bag mails with the May-June issue
of Automotive Recycling magazine.

DIGITAL ~ JULY 2020-JULY 2021
d SMALL Company Logo is featured on Homepage 

“Automotive Recycling Industry Supplier Roundup” 
section located UNDER the Print Flip Book.

d SMALL Logo links to dedicated webpage with:

d 300 word supplied text on your company.

d Your Print Buyer’s Guide AD, when clicked, 
is shown large so its readable.

d Artwork of 1 Photo and/or 1 Logo.

d Your complete contact information. 

d Once a month, you have opportunity to post com-
mentary or promotions for the SUPPLIER BLOG to
position your company as an expert in your field!

d FREE BONUS – 300 word text is featured as a half
page above your ARA 2021 Buyer’s Guide PRINT AD
for a FULL PAGE of coverage for your company. 

ARA Member Price Breakdown: $425 half page ad in print guide, includes FREE HALF TEXT PAGE above
half page ad to make a full page; one full year of online guide at $1,170 ($2,340 as a stand-alone). 
NON Member Price Breakdown: $525 half page ad in print guide, includes FREE HALF TEXT PAGE to make
a full page; one full year of online guide at $2,400 ($3,000 as a stand-alone). Equals $133 per month for
Gold Exposure for ARA Associate Members and $244 a month for NON-ARA Associate Members. Discount
is on Digital listing only. Must buy bundle to qualify for discount. 

Print DigitaL

For information & contracts as stand-alone advertising products for ARA 2021 Print Buyer’s Guide
see page 14, and ARA 2021-2022 Digital Buyer’s Guide see page 19.
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aLL BUYer’s gUiDe aDVertisers: ARA requires FULL PAYMENT at the onset of ContraCt. ContaCt ara to arrange aLternate terMs of PaYMent

Acceptance of this insertion order by the Automotive Recycling Association (“ARA”) constitutes a contract. Payment terms are upon receipt of invoice. Interest of 1.5% per month will be charged on overdue accounts. This contract is not binding until it has been accepted in writing by the
signature of an authorized representative of each of the parties. ARA reserves the right to accept or reject any submission for any reason in its sole discretion.  ARA shall not be liable under any circumstances for any incidental, special or consequential damages or economic loss, based
upon breach of contract, negligence, strict liability in tort or any other legal theory and any ARA liability under a contract formed hereunder shall be limited to the amount paid to ARA by the customer over the prior twelve (12) month period before the particular event. The contract may
not be assigned by either party without the written approval of both parties. ARA will retain the sole original copy of this contract in its records, and produce a copy for the customer upon request of customer. This agreement shall be covered by the laws of the Commonwealth of Virginia.
Any modification, supplement or waiver with regard to this contract must be in writing and signed by a duly authorized representative of the party against whom enforcement is sought. Waiver of any default shall not constitute a waiver of any subsequent default. In any legal suit for col-
lection of amounts owed by customer hereunder, customer hereby consents to the jurisdiction of any court in the Commonwealth of Virginia and further agrees that any process or notice of motion may be served outside the Commonwealth of Virginia to the customer at the address set
forth in this contract, by certified or first class mail, or by personal service, provide a reasonable time for appearance is allowed. If any provision of this contract is or becomes unenforceable because of present or future laws of any governmental body or entity, then the remaining parts of
this contract shall not be effected. Any Cancellations of/or change in this contract must be submitted in writing 30 days prior to issue closing date.  Advertisers failing to meet contracted frequency program will be subject to shortrate.

AUTHORIZED SIGNATURE: __________________________________________________________

Print Name: ________________________________Title: ________________________________

Date: ______________________________Agreed Rate ________________________________

email completed contract to Jay Mason at Jay@DrivenbyDesign.net 

2 BUNDLES
Date: __________________________________

Are You An: o ARA Member   o Non-Member   INTERESTED IN MEMBERSHIP? Y  /  N

inforMation:

Company: _______________________________________Contact Name: _________________

Mailing Address:________________________________________________________________

City: _________________________State/Province: _______________Postal Code: _________

Country:______________________Phone:_____________________Fax:__________________

E-Mail:________________________________________Web site: ________________________

PREMIERE BUNDLE PreMiere aUto reCYCLing inDUstrY sUPPLiers 
o (SAVE 60%) ARA MEMBERS – $2,150 (PRINT – COVER ADVERTISER + $250) 
o (SAVE 30%) NON MEMBERS – $3,864 (PRINT – COVER ADVERTISER + $350)
PRINT Full-page ad/logo listing in the ARA 2021 Buyer’s Guide that poly-bag mails with the May-June
issue of Automotive Recycling magazine. 
DIGITAL ~ JULY 2020-JULY 2021 LARGE Company Logo is featured on Homepage “Premiere Automo-
tive Recycling Industry Suppliers.” LARGE Logo links to dedicated webpage with the following: 600 word
supplied text on your company, products or services; Your Print Buyer’s Guide AD, when clicked, is shown
large so its readable; Artwork of your choice – Photos, Logos, etc. (limit 4 total); Your complete contact
information. 

You have unlimited opportunity to post commentary or promotions for the SUPPLIER BLOG to posi-
tion your company as an expert in your field!

FREE BONUS – 600 word text is featured as a full page in the PRINT ARA 2021 Buyer’s Guide making
a SPREAD of coverage for your company. 

take advantage of 
this NEW OPPORTUNITY, 

to keep your brand 
top of mind to 

key influencers, 
decision-makers 
and purchasers 

in buying decisions!

GOLD LEVEL BUNDLE go-to aUto reCYCLing inDUstrY sUPPLiers 
o (SAVE 50%) ARA MEMBERS – $1,595      o (SAVE 2O%) NON MEMBERS – $2,925 
PRINT Half-page ad/logo listing in the ARA 2021 Buyer’s Guide that poly-bag mails with the May-June
issue of Automotive Recycling magazine.
DIGITAL ~ JULY 2020-JULY 2021 SMALL Company Logo is featured on Homepage 
“Automotive Recycling Industry Supplier Roundup” section located UNDER the Print Flip Book. SMALL
Logo links to dedicated webpage with the following: 300 word supplied text on your company; Your Print
Buyer’s Guide AD, when clicked, is shown large so its readable; Artwork of 1 Photo and/or 1 Logo; Your
complete contact information. 

Once a month, you have opportunity to post commentary or promotions for the SUPPLIER BLOG to
position your company as an expert in your field!

FREE BONUS – 300 word text is featured as a half page above your ARA 2021 Buyer’s Guide PRINT
AD for a FULL PAGE of coverage for your company. 

PaYMent MetHoD: 

o Send Company an Invoice   
ATTENTION TO:

____________________

o Check Enclosed    
Payable in U.S. Dollars to the 
Automotive Recyclers Association 

o To Pay by Credit Card

Contact John Caponiti at

john@a-r-a.org or 

(571) 208-0428



CARYN SMITH, ADVERTISING SALES
(239) 225-6137 n ARAEDITOR@COMCAST.NET

JAY MASON, ADVERTISING SALES & CONTRACTS
(239) 225-6137 n JAY@DRIVENBYDESIGN.NET

Automotive Recycling
Magazine
ARA 2021 

Membership Directory
ARA 2021 

Buyer’s Guide
78th Annual 

ARA Convention 
& Exposition 

Program Guide

PRINT



THE TOP ARA MEMBER BENEFIT
according to a recent member survey!

Automotive Recycling is the Award-Winning Premier Official Publication of the 
Automotive Recyclers Association (ARA). 

It is the quality choice of readers among automotive recycling publications, boasting:
d Multiple “Best Association Magazine” awards for Style & Content
d Original In-Depth Features, Commentary and Forecasts
d Premium Readership
d Mega-Bonus Distribution

We reach trend-setting readers – primarily the entire ARA membership – who have
the top purchasing power and influence in the business.

our Mission is to:
• eDUCate on topics such as management, marketing, employment strategy, sales,

leadership, insurance, regulatory updates and ARA-directed initiatives through
columns written by leading Insiders and Experts; 

• inforM with relevant feature articles on topics such as emerging trends, forecasts,
technology, products & processes, and current events that help owners, managers
and employees adapt to the complex business climate; 

• eMPoWer with industry-specific data and keen insight to help auto 
recyclers make decisions about their business and bottom line. 

Published by the                             Automotive Recyclers Association

™

FIND US ONLINE: 

www.a-r-a.org

AutoRecyclingNow.com 

Facebook.com/
AutomotiveRecycling

MaXiMiZing tHe Most trUsteD inDUstrY PUBLiCation

VIRTUAL ARA EDGE 2020! 
EV BATTERY SAFETY 
& RECYCLING
SAFETY BEST PRACTICES

Published by the                                  Automotive Recyclers Association

S e p te m b e r - O c to b e r 2 0 2 0

TM

TRIALS 
BY FIRE
Rising Up From the Ashes – 
Stories of Resilience

Carlos Barboza, Owner 
Eco Green Auto Parts

Orlando, FL

Published by the                                  Automotive Recyclers Association

J a n u a r y - Fe b r u a r y  2 0 2 0

TM

PLUS: RECYCLER TO WATCH  • OSHA & MEDICAL MARIJUANA • FACILITY DO’S & DON’TS

Get Off 
TheX...And 

Back On    
        Track

ARA’s 76th  
Annual Convention 
& Expo delivered on 
training, insight and 

motivation. Attendees 
gained strategies to 

make critical decisions 
needed to handle  

any adversity.

Best Niche Association Magazine

reaDersHiP

Automotive Recycling magazine provides direct access to ARA members, who are
best-in-class auto recyclers – both business owners and employees  – who are active
in ARA and/or on their state level; strive for excellence through participation in 
industry certification programs; and progressively manage their business. 

Our readers aspire to interact with a community of like-minded, successful industry
professionals who share information, embrace new technology and progressive ways
of doing business.
• they are likely to spend an average of several hours reading it cover to cover.
• they are likely to regularly utilize vendors whom support the ara.

aD DoLLars are WeLL sPent WitH AUTOMOTIVE RECYCLING 

• Recipient of prestigious Nichee Awards for “Best Association Magazine” – 2 years
• 2019 Redesign of format and content for the four-color, coated paper publication
• Dedicated to top-notch editorial of expertly-written content encouraging increased

reading time over other industry publications
• Extended shelf life and readership to staff level of automotive recycling facilities

CARYN SMITH, ADVERTISING SALES
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JAY MASON, ADVERTISING SALES & CONTRACTS
(239) 225-6137 n JAY@DRIVENBYDESIGN.NET
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PreMiUM Positions

insiDe front CoVer $1,450.00
insiDe BaCk CoVer                $1,350.00 

oUtsiDe BaCk CoVer $1,500.00
Center sPreaD $2,200.00

neW! front sPreaD (Pages 4-5 / 8-9) $2,100.00

Page siZe 1 issUe 3 issUes 6 issUes

for MeMBers (Best rates!)

4-COLOR ADVERTISEMENTS
FULL PAGE $1,200.00 $1,125.00 $1,000.00
HALF PAGE $850.00 $775.00 $700.00
QUARTER PAGE $625.00 $600.00 $550.00
ONE SIXTH PAGE $400.00 $360.00 $325.00

BLACK-N-WHITE ADVERTISEMENTS
FULL PAGE $700.00 $675.00 $625.00
HALF PAGE $500.00 $475.00 $425.00
QUARTER PAGE $300.00 ------- -------
ONE SIXTH PAGE $200.00 ------- -------

non-MeMBer rates 
4-COLOR ADVERTISEMENTS
FULL PAGE $1,400.00 $1325.00 $1200.00
HALF PAGE $1000.00 $950.00 $900.00
QUARTER PAGE $800.00 $775.00 $725.00
ONE SIXTH PAGE $550.00 $525.00 $500.00

BLACK-N-WHITE ADVERTISEMENTS
FULL PAGE $800.00 $750.00 $700.00
HALF PAGE $550.00 $475.00 $450.00
QUARTER PAGE $350.00 ------- -------
ONE SIXTH PAGE $250.00 ------- -------

Net rates, non-commissionable, and subject to change. 

ask aBoUt oUr “featUreD Content” PLaCeMents! (see next page)
Write Your own Content an advertising commitment.

MaXiMiZing tHe Most trUsteD inDUstrY PUBLiCation

Additional requested advertising positions will be charged a 30% premium above the regular rate.

Published by the                             Automotive Recyclers Association

™
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Available to Current Advertisers!
featUreD Content rates: 

600 Word 1-Page article (“expert” Column): $445
Designed to Print as a Spread with your Full Page Ad!

1,200 Word 1.5-Page article (“sponsored” feature): $775
Designed to Print as a Spread with your Half Page Ad!

sHare YoUr 
EXPERTISE
WitH ara MeMBers 

Sharing examples of how your product or service solves a problem or provides ROI 
to Automotive Recyclers is a great way to position you and your company as 

The Experts to Trust!

Position yourself and your company as the premier expert in your field!
Featured Content is your company’s story about the amazing products and services it offers, 

told in a unique way. As an expert, it is an opportunity to tell the Automotive Recycling Community 
how your products and services solve a problem, save money, or provide the business edge!

Pair your “Expert” Column (600 words) with your full page ad to create a 2-page spread
Or secure our “Sponsored” Feature format (1,200 words) with your half page ad for a 2-page spread.

Your content must follow these guidelines (as determined by Automotive Recycling):

Do Don’t:
• Write well & properly edit your piece • Send a press release for publication
• Offer a viable solution to a problem • Mention or imply competitors
• Share “how-to” information • Be negative or divisive in tone
• Illustrate significant savings • Stray from the topic
• Show ways to boost the bottom line • Write a glorified commercial

One photo and one logo per article.

Submitted articles must meet Automotive Recycling’s 
high editorial standards and be approved by the 

Automotive Recyclers Association.
If you need assistance writing an article, 

we can write it for you for an additional $200.

A limited number of “Expert” Columns and “Sponsored” Features per issue will be available!

MaXiMiZing tHe Most trUsteD inDUstrY PUBLiCation
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Automotive Recycling

Text messaging Short Message Service 

(SMS) or Multimedia Messaging Ser-

vice (MMS) is all the rage in the marketing 

world. But, what exactly is it? Simply put: It 

is the ability to send text or video messages 

to mobile phones to share a company offer. 

In December 2018, the Federal Commu-

nications Commission (FCC) affirmed and 

clarified the prior ruling that protects con-

sumers from unwanted solicitations. With 

more businesses putting dollars into text 

marketing; what are the rules? Here is an 

overview, but it is advised for your protec-

tion that you get professional guidance to 

set up your text marketing initiatives.

Be Respectful
Most marketing text messages sent are 

SMS; it is more efficient and less expensive – 

MMS costs about twice as much. For com-

pliance, the FCC and the mobile carriers 

regulate mobile marketing (not the states). 

So, let’s look at the basic regulations. 

Carriers (AT&T, Verizon, Sprint, etc.) can 

take steps to disable any mobile program 

that does not follow mobile marketing 

best practices (i.e., spam). So it is best to be 

respectful. For instance, texting at inappro-

priate times of the day could be frowned 

upon, but following the law is more about 

prior express written consent. Every mobile 

marketing program must now capture prior 

written consent correctly. 

Law of Texting
The Telephone Consumer Protection 

Act (TCPA) law is all about protecting 

consumers and preventing spam. In 2013, 

the Telephone Consumer Protection Act 

of 1991 was amended to reflect changes 

in communication technologies (specifi-

cally for text). To understand all this, one 

should first understand who governs it’s 

enforcement. Mobile marketing guidelines 

are governed by both the Federal TCPA 

law and Carrier 

guidelines. Lan-

guage best practices 

are required when 

implementing any 

text marketing campaign. To send any type 

of ongoing marketing communication, a 

business needs to have on file prior written 

express consent on proper disclosure to 

that consumer’s mobile number. If they do 

not have that, it is in violation of TCPA 

with penalties of $500-$1,500 per viola-

tion. So, it is an important issue for busi-

nesses when considering the potential risks. 

The example, above, is a proper  

Text to Join (TEXT2JOIN) campaign. 

TEXT2JOINs are the most often misun-

derstood and improperly implemented 

campaigns because businesses often leave 

off required TCPA and Carrier language 

leaving their business at risk. In doing this, 

they are not properly capturing prior con-

sent with the proper disclaimer language. 

 
Carrier Language

Here is a breakdown of proper Carrier 

language, as in the example shown:

• Name of Campaign – Joe’s Pizza 

Rewards Club. The prospective subscriber 

knows what business they are joining.

• Messages per Month – Up to 9 msgs/

mo. The prospective subscriber knows how 

many messages they will receive a month.

• Help & Stop (bold font) – They will 

know how to opt out at anytime from any 

text they receive.

• Message & Data Rates May Apply.

TCPA Language
Here is a breakdown of proper TCPA 

language, as in the example shown:

• Ongoing. It is important that you tell 

the prospective subscriber that ongoing text 

marketing is to be expected when they join 

this campaign. If they join a sweepstakes, 

be sure to tell them they are also joining a 

list for weekly specials, for example.

• Consent not required to buy. This is a 

requirement of the law, and means that they 

do not need to join the mobile campaign in 

order to purchase goods or services.

• Placement: Carrier & TCPA language 

needs to be directly below the “Text Key-

word to a short code” call to action.

• One additional precaution that could 

be added on a TEXT2JOIN campaign to 

protect a business is to do a “double opt-

in,” where the new subscriber must reply 

“YES” or “Y” to agree they want to join 

after reading the disclaimer with all the 

Carrier/TCPA language, and then file that 

express consent by mobile. Now they are 

ready for your messaging program.

More Ways to Join a Campaign

• Web Widget: Please visit Besslers U 

Pull & Save as an example at http://upull 

andsave.com/vip-rewards/. This program 

has built-in disclaimer language.

• Kiosk: These programs would have 

built in disclaimer language.

• Manual collection: These programs 

would need to have added the disclaimer 

language.

For the full FCC regulation, download 

https://docs.fcc.gov/public/attachments/

DA-16-1299A1.pdf. 

Paul Mitchell is President at Texn 

Rewards, offering auto recyclers 

mobile marketing products, including  

“Just In” Inventory Management 

Software to notify customers when inventory is 

made available that matches their preferences, 

and other mobile marketing solutions. 

Expert
By Paul Mitchell

Texting Your Customers:  

Get Permisson or Get Fined

How to comply with the regulations is illustrated above in the “Complete 

Disclaimer” example. “Disclosure” is what to share with the consumer 

before they opt-in to a mobile marketing campaign. Promoting a mobile 

“Call to Action” in print or on a Website Web Widget may be different. 
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I
’m a morning person. I wake up around 5:30 every 

morning and get to the office around 7:30. If you gave 

me the choice of staying out until 3 am or waking up 

at 3 am, I’d choose the latter every single time. I don’t 

think I’ve ever been fashionably late; it’s a skill that I 

just do not possess.

So what does being a morning person and being perpet-

ually early have to do with cars? The bottom line for me 

is that it’s easier to be early rather than late. That goes for 

commuting to work as much as it applies to being ahead 

of trends in the automotive industry. By getting up at 5:30, 

I have time to eat breakfast, check the weather and traffic 

reports and react to anything that might derail my drive.  

I get a good parking space close to our office building, and 

I get a head-start on my emails and tasks for the day so  

I can approach them in a calm, effective manner. In many 

ways, the company I work for is an early bird, too. Here 

at Copart, we have to be ready to take on any and every 

vehicle that comes our way, so we keep a close eye on 

automotive trends and plan accordingly. 

Today I want to share a couple of those trends with you.

Let’s talk autonomous vehicles (self-driving cars). While 

AV initiatives have gotten a lot of coverage in the news, it 

looks like their use will be limited for quite some time. In 

fact, some of the companies that tried to be first-movers 

in the space have walked back their timelines significantly. 

Automotive News recently quoted some of these revisions. 

Ford CEO Jim Hackett admitted, “We’ve overestimated 

the arrival of autonomous vehicles. We’ll be ready, but its 

application’s going to be narrow, what we call ‘geofenced,’ 

because the problem is so complex.” Raquel Urtasun, chief 

scientist at Uber Advanced Technologies Group seems to 

agree: “Self-driving cars are going to be in our lives. The 

question of when is not clear yet. To have it at scale is 

going to take a long time.”

While everyone was focused on self-driving cars,  

electric vehicles were quietly preparing to steal the show. 

And now what was once a novelty may soon reach a tip-

ping point that cannot be ignored. According to an article 

by the Financial Times, “‘Peak ICE’ – peak internal- 

combustion-engine car sales globally – may already have 

occurred with the ending of 2018.” 

We’ll have to see how the numbers play out, but it looks 

like the days of easily avoiding hybrid and electric vehicle 

batteries may be coming to an end. 

One thing that really struck me lately was a photo taken 

by one of my coworkers in the parking garage here at the 

office just before Memorial Day. We share the garage with 
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The Dawn of a New Automotive Era
By Amanda Zmolek

The Texas 

World 

Speedway in 

September 

2017 after 

Hurricane 

Harvey 

devastated  

the area. 
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several other companies, so 

it’s a mix of Dallas-area office 

workers’ vehicles. Low and 

behold, there they were: three 

Teslas all parked in a row by 

happenstance. One was red, 

one white and one blue. I’m 

laughing as I write this because 

the document program I’m using doesn’t even recognize 

“Teslas” as a word yet, but here we are anyway. Welcome 

to the future, I guess! 

J.P. Morgan research estimates that 30 percent of global 

vehicle sales will be hybrid and electric vehicles in 2025, 

but estimates are being revised upward so quickly that this 

number might be outdated by the time you read it.

The good news? It’s still morning. A quick search on 

our website shows that electric and hybrid vehicles only 

represent about 3 percent of the inventory on Copart.com 

today. You can choose now whether you get up and pre-

pare to bid on, buy, transport, and dismantle hybrid and 

electric vehicles or hit the snooze button a couple more 

times as the rest of the world moves rapidly into the future 

outside your window. I want you to know that the goal of 

this article is not to scare you or even to promote electric 

cars. My goal is simply to share the information that I’ve 

gathered while working in a 

big city, talking to my millen-

nial peers and watching the 

cars roll in for auctions.  

I’ll close with a quote from 

Warren Buffett that I saw 

while attending the Automo-

tive Recycling Industry of 

Nebraska trade show in Lincoln this spring. With typical 

Buffett simplicity, the quote proclaimed, “Someone is 

sitting in the shade today because someone planted a tree 

a long time ago.” Indeed there’s something to be said for 

getting up early, getting out there and being prepared for 

what the day will bring.  After all, the work we do today 

will impact our businesses for years to come. 

Amanda Zmolek is the Industry Relations Analyst  

for Copart, an online vehicle auction with more than 

125,000 salvage and clean title vehicles available to  

bid on each day. She started her career with GreenLeaf 

Auto Recyclers in 2006 and has a marketing degree from  

San Diego State and a marketing MBA from UT Arlington.  

Amanda joined Copart in 2015 and is proud to serve as the  

Copart account representative for auto recyclers. Contact  

Amanda at (972) 391-5759 or amanda.zmolek@copart.com.

We’ll have to see how the 

numbers play out, but it looks like 

the days of easily avoiding hybrid 

and electric vehicle batteries may 

be coming to an end. 
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ad format: 300 DPI, High resolution PDF 

Deadline for space Due: December 4, 2020
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E-mail your contract (next page) & advertising artwork to Jay@DrivenByDesign.net by December 18, 2020
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The 2021 ara Membership Directory is the “Who’s Who” of the industry, 
containing valuable contact and member benefits information for Affiliated Chapters,

Automotive Recyclers, Associate Members, Committees, Industry Allies, 
International Organizations, and more! 

This high-quality directory is sent to every ARA member. 
It is also included in the ARA booth display at state automotive recycling meetings

and industry-related trade shows, reaching thousands of non-members as well!

The 2021 ara Membership Directory is poly-bagged and mailed with the 
January-February 2021 issue of Automotive Recycling Magazine.

Print



Date: __________________________ o ARE YOU A NEW ADVERTISER?

Are You An: o ARA Member   o Non-Member    
ARE YOU INTERESTED IN MEMBERSHIP? Y  /  N

inforMation:

Company: _______________________________________Contact Name:________________________________________

Mailing Address: ______________________________________________________________________________________

City:_____________________________________State/Province: ____________Postal Code: _______________________

Country:________________________________Phone: _________________________Fax: __________________________

E-Mail:________________________________________Web site: ______________________________________________

Automotive Recyclers Association • 9113 Church Street, Manassas, VA 20110-5456 USA  (571) 208-0428 • www.a-r-a.org

For ARA Office Use Only

Received: ________ By:   ______________

Total Amt. Per Issue: __________________

Size: (check one) o Full Page o 1/2 Page o 1/3 Page o 1/4 Page

Covers: (check one) o Inside Front o Inside Back o Outside Back  Please Check with Caryn Smith or Jay Mason for Availability

Divider Tab: (check one) o Front o Back There are 3 Divider Tabs. Please Check with Caryn Smith or Jay Mason for Availability

Color: (check one) o 4-Color o Black-n-White

Special Ad Position Request: (write clearly)

MeMBersHiP DireCtorY Benefits

new advertisers: ARA requires FULL PAYMENT of the first placement of your ad by the MateriaLs DUe
Date. Your payment in the amount of _______________ is due by _______________.  If payment is not

received, your ad will not run. Future ad placements will be billed upon publication. 

Acceptance of this insertion order by the Automotive Recycling Association (“ARA”) constitutes a contract. Payment terms are upon receipt of invoice. Interest of 1.5% per
month will be charged on overdue accounts. This contract is not binding until it has been accepted in writing by the signature of an authorized representative of each of the
parties. ARA reserves the right to accept or reject any submission for any reason in its sole discretion.  ARA shall not be liable under any circumstances for any incidental,
special or consequential damages or economic loss, based upon breach of contract, negligence, strict liability in tort or any other legal theory and any ARA liability under a
contract formed hereunder shall be limited to the amount paid to ARA by the customer over the prior twelve (12) month period before the particular event. The contract
may not be assigned by either party without the written approval of both parties. ARA will retain the sole original copy of this contract in its records, and produce a copy for
the customer upon request of customer. This agreement shall be covered by the laws of the Commonwealth of Virginia. Any modification, supplement or waiver with re-
gard to this contract must be in writing and signed by a duly authorized representative of the party against whom enforcement is sought. Waiver of any default shall not
constitute a waiver of any subsequent default. In any legal suit for collection of amounts owed by customer hereunder, customer hereby consents to the jurisdiction of any
court in the Commonwealth of Virginia and further agrees that any process or notice of motion may be served outside the Commonwealth of Virginia to the customer at the
address set forth in this contract, by certified or first class mail, or by personal service, provide a reasonable time for appearance is allowed. If any provision of this contract
is or becomes unenforceable because of present or future laws of any governmental body or entity, then the remaining parts of this contract shall not be effected. Any Can-
cellations of/or change in this contract must be submitted in writing 30 days prior to issue closing date.  Advertisers failing to meet contracted frequency program will be
subject to shortrate.

AUTHORIZED SIGNATURE: ____________________________________________________

Print Name: ________________________________Title: __________________________

Date: ______________________Agreed Rate Per Issue: ____________________________

Email completed contract to Caryn Smith at ARAEditor@Comcast.net.

CARYN SMITH, ADVERTISING SALES
(239) 225-6137 n ARAEDITOR@COMCAST.NET

JAY MASON, ADVERTISING SALES & CONTRACTS
(239) 225-6137 n JAY@DRIVENBYDESIGN.NET

PaYMent MetHoD: 

o Send Company an Invoice   
ATTENTION TO:

____________________

o Check Enclosed    
Payable in U.S. Dollars to the 
Automotive Recyclers Association 

o To Pay by Credit Card

Contact John Caponiti at

john@a-r-a.org or 

(571) 208-0428

2021 DireCtorY Print



ara’s 2021 aUto reCYCLing BUYer’s gUiDe PRINT EDITION
is the ultimate resource for the busy automotive recycling facility owner or manager. 

It is poly-bagged & mailed with the May-June 2021 issue of Automotive Recycling magazine
for maximum exposure and is available to attendees at state-level trade shows and events. 

ARA Members and Buyer’s Guide Advertisers receive a free company listing.

1 ara associate Member’s free Listing* in the 2021 Buyer’s guide.
Check the accuracy of your listing at www.a-r-a.org. ARA Members should 
email Kelly Badillo at kelly@a-r-a.org with any changes before Dec. 31st, 2020. 
*Free listings are available to both ARA Members & Buyer’s Guide Advertisers.  

2 stand out in the annual ara 2021 Buyer’s guide! 
Don’t settle for just a listing! Take your marketing to the next level, and improve 
your visibility  – upgrade to our Premium & Best Buy Ads.

Premium Cover ad Placement
You receive all the benefits of the Full Page Ad Special

and get the best placement for greatest visibility:

Choose the 
INSIDE FRONT COVER • INSIDE BACK COVER • BACK COVER

(These spots go quick ... Act Fast!) 

All this (below) is included in the ad rate of $1,200*

full Page ad special! 
You’ll receive:

• A color shaded box highlights your listing
• Color logo with your listing
• Expanded 40-word detail listing 

ASK ABOUT ADDING A FULL PAGE OF CONTENT TO 
YOUR DISPLAY AD, AND HAVING IT ALL APPEAR ONLINE!

MAKE IT 
EASY FOR 

Auto Recyclers 
to Find You!

BEST
BUY!

2021 aUto reCYCLing
BUYer’s gUiDe 

is tHe go-to inDUstrY 
resoUrCe for toP 
DeCision-Makers 

of aUto reCYCLing 
faCiLities! 

DireCt ConneCtion WitH reaL BUYers 

2021 ara BUYer’s gUiDe

CONNECT
 WITH QUALITYPRODUCTS& SERVICES

 – Recycled Original Equipment ®

®

2
0
2
0

(*Member Rates. Add $100 for Non-ARA Members rate.)
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$950*
Deadline: 

april 21, 2021

For info on
ARA’s Print/

Online 
Buyer’s Guide

Bundles
see page 5.

Half Page Color ad:
Just $425.00* and includes a color Company logo with listing. 

quarter Page Color ad: Only $300.00*

UPGRADE A PRINT FULL OR HALF PAGE AD 
WITH AN ACCOMPANYING EDITORIAL FOR FREE
WHEN YOU PURCHASE YOUR SPOT ON
WWW.AUTORECYCLINGBUYERSGUIDE.COM
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may not be assigned by either party without the written approval of both parties. ARA will retain the sole original copy of this contract in its records, and produce a copy for
the customer upon request of customer. This agreement shall be covered by the laws of the Commonwealth of Virginia. Any modification, supplement or waiver with re-
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(239) 225-6137 n JAY@DRIVENBYDESIGN.NET

PaYMent MetHoD: 

o Send Company an Invoice   
ATTENTION TO:

____________________

o Check Enclosed    
Payable in U.S. Dollars to the 
Automotive Recyclers Association 

o To Pay by Credit Card

Contact John Caponiti at

john@a-r-a.org or 

(571) 208-0428

2021 ara BUYer’s gUiDe Print

SOLD OUT SOLD OUT SOLD OUT



ConVention attention graBBing

To be Included, You Must be an Exhibitor @ Dallas 2021   

SEND ME INFORMATION TO o EXHIBIT oSPONSOR 

Date: __________________________ o ARE YOU A NEW ADVERTISER?

ARE YOU AN: o ARA Member  o Non-Member ARE YOU INTERESTED IN MEMBERSHIP? Y  /  N

inforMation:

Company: _______________________________________Contact Name: ______________________________________

Mailing Address: _____________________________________________________________________________________

City:_____________________________________State/Province: ____________Postal Code: ______________________

Country:________________________________Phone: _________________________Fax: _________________________

E-Mail:________________________________________Web site: _____________________________________________

For ARA Office Use Only

Received: ________ By:   _____________

Total Amt. Per Issue: _________________

Premium Covers: (check one) o Inside Front $850 o Inside Back $850 o Outside Back  $900 

Center spread: (check one) o Center Spread $1,450                        Check for Availability on all Premium Ad Spots

full Page ad: (check one) o Full Page Right-Hand Placement $750 

aD sPeCifiCations 
Final Book Trim Size: 5.5”W x 8.5”H
Bleed Ads: 5.75”W x 8.75”H 
Live area & Non-Bleed Ads: 5”W x 8”H ” 

new advertisers: ARA requires FULL PAYMENT of the first placement of your ad by the MateriaLs DUe
Date. Your payment in the amount of _______________ is due by _______________.  If payment is not

received, your ad will not run. Future ad placements will be billed upon publication. 

• Advertising is only available to ARA 2020 Annual Convention & Expo Exhibitors.
• Event Sponsors receive advertising in the Convention Program as outlined in the sponsorship packages. 
• All ads must be received by September 14, 2020 for inclusion in the 2020 Convention Program Guide.

Acceptance of this insertion order by the Automotive Recycling Association (“ARA”) constitutes a contract. Payment terms are upon receipt of invoice. Interest of 1.5% per
month will be charged on overdue accounts. This contract is not binding until it has been accepted in writing by the signature of an authorized representative of each of the
parties. ARA reserves the right to accept or reject any submission for any reason in its sole discretion.  ARA shall not be liable under any circumstances for any incidental,
special or consequential damages or economic loss, based upon breach of contract, negligence, strict liability in tort or any other legal theory and any ARA liability under a
contract formed hereunder shall be limited to the amount paid to ARA by the customer over the prior twelve (12) month period before the particular event. The contract
may not be assigned by either party without the written approval of both parties. ARA will retain the sole original copy of this contract in its records, and produce a copy for
the customer upon request of customer. This agreement shall be covered by the laws of the Commonwealth of Virginia. Any modification, supplement or waiver with re-
gard to this contract must be in writing and signed by a duly authorized representative of the party against whom enforcement is sought. Waiver of any default shall not
constitute a waiver of any subsequent default. In any legal suit for collection of amounts owed by customer hereunder, customer hereby consents to the jurisdiction of any
court in the Commonwealth of Virginia and further agrees that any process or notice of motion may be served outside the Commonwealth of Virginia to the customer at the
address set forth in this contract, by certified or first class mail, or by personal service, provide a reasonable time for appearance is allowed. If any provision of this contract
is or becomes unenforceable because of present or future laws of any governmental body or entity, then the remaining parts of this contract shall not be effected. Any Can-
cellations of/or change in this contract must be submitted in writing 30 days prior to issue closing date.  Advertisers failing to meet contracted frequency program will be
subject to shortrate.

AUTHORIZED SIGNATURE: ____________________________________________________

Print Name: ________________________________Title: __________________________

Date: ______________________Agreed Rate Per Issue: __________________________

Email completed contract to Jay Mason at jay@drivenbydesign.net
BY sePteMBer 14, 2021

PrograM gUiDe

FORMATS: Materials should be submitted in the following: 
300 Resolution DPI in JPEG, TIFF or PDF with Crop Marks. 
NOTE: Quality cannot be guaranteed on ad materials
submitted in lower resolutions than 300 DPI.

Pocket-sized book is distributed to every attendee at the annual Convention & expo.
see Description on Page 3 of this Media kit.

CARYN SMITH, ADVERTISING SALES
(239) 225-6137 n ARAEDITOR@COMCAST.NET

JAY MASON, ADVERTISING SALES & CONTRACTS
(239) 225-6137 n JAY@DRIVENBYDESIGN.NET

PaYMent MetHoD: 

o Send Company an Invoice   
ATTENTION TO:

____________________

o Check Enclosed    
Payable in U.S. Dollars to the 
Automotive Recyclers Association 

o To Pay by Credit Card

Contact John Caponiti at

john@a-r-a.org or 

(571) 208-0428

Print



CARYN SMITH, ADVERTISING SALES
(239) 225-6137 n ARAEDITOR@COMCAST.NET

JAY MASON, ADVERTISING SALES & CONTRACTS
(239) 225-6137 n JAY@DRIVENBYDESIGN.NET

A-R-A.org 

AutoRecyclingBuyersGuide.com

ARAUniversity.org 

AutoRecyclingNow.com
(Coming Jan. 1)

ARA 360˚ Monthly 
eNewsletter

Custom e-Blasts to 
ARA Membership

DIGITAL



CARYN SMITH, ADVERTISING SALES
(239) 225-6137 n ARAEDITOR@COMCAST.NET

JAY MASON, ADVERTISING SALES & CONTRACTS
(239) 225-6137 n JAY@DRIVENBYDESIGN.NET

BANNER AD BRINGS 
EXTENDED SITE EXPOSURE
d MAIN PAGE SITE-WIDE

LEADERBOARD 
Appears near the top of most pages
(will not appear on Company-specific
pages). (Will rotate with other ads 
in the same space).
Only $450 per month (3 mo. min.)
970px H x 90px V

d SITE-WIDE MEDIUM AD
Appears on most pages 
either at right or mid-section 
(will not appear on Company-specific
pages). (Will rotate with other ads 
in the same space).
Only $350 per month (3 mo. min.)
300px H x 250px V

dwww.autorecyclingbuyersguide.com

DigitaL

go fartHer
graB attention

So Many Great Opportunities on One Amazing Website
1–PREMIERE AUTO RECYCLING INDUSTRY SUPPLIERS
d Clickable LOGO at TOP of Buyer’s Guide that links to a home page exclusively about your company.

d Your company webpage with 600 words is an exclusive opportunity to share news, products, and more.

d Add photos, logos, and contact information to your page and you are FIRST IN LINE to reach

automotive recyclers shopping for new products and services.

d Ability to submit a promotional/commentary post for the SUPPLIER BLOG as often as you’d like!

ARA members $3,000 for a full year July to July ($250 per month) 
Non-ARA members $4,020 for a full year July to July ($335 per month) 

2–AUTO RECYCLING INDUSTRY SUPPLIER ROUNDUP
d Clickable LINK at the mid-section of Buyer’s Guide home page that links to your company web page.

d Your company webpage links to a full page or half page graphic advertisement.

d Ability to submit a promotional/commentary post for the SUPPLIER BLOG once a month!

ARA members $2,340 for a full year July to July ($195 per month) 
Non-ARA members $3,000 for a full year July to July ($250 per month) 

3–INDUSTRY BUYER’S GUIDE BY CATEGORY
d Clickable Link to company website for any ARA Associate Member.

Free Member Benefit to ARA Associate Members for 2021-2022 

(Not available to non-ARA members.)

YoU reaLLY Can Be
Be eVerYWHere,
aLL tHe tiMe!
Call Jay or Caryn at (239) 225-6137 today!

FOR SPECIAL BUNDLE
DEALS, SEE PAGE 5!



CARYN SMITH, ADVERTISING SALES
(239) 225-6137 n ARAEDITOR@COMCAST.NET

JAY MASON, ADVERTISING SALES & CONTRACTS
(239) 225-6137 n JAY@DRIVENBYDESIGN.NET

aLL BUYer’s gUiDe aDVertisers: ARA requires FULL PAYMENT at the onset of ContraCt. ContaCt ara to
arrange aLternate terMs of PaYMent

Acceptance of this insertion order by the Automotive Recycling Association (“ARA”) constitutes a contract. Payment terms are upon receipt of invoice. Interest of 1.5% per month will be charged on overdue accounts.
This contract is not binding until it has been accepted in writing by the signature of an authorized representative of each of the parties. ARA reserves the right to accept or reject any submission for any reason in its
sole discretion.  ARA shall not be liable under any circumstances for any incidental, special or consequential damages or economic loss, based upon breach of contract, negligence, strict liability in tort or any other
legal theory and any ARA liability under a contract formed hereunder shall be limited to the amount paid to ARA by the customer over the prior twelve (12) month period before the particular event. The contract
may not be assigned by either party without the written approval of both parties. ARA will retain the sole original copy of this contract in its records, and produce a copy for the customer upon request of customer.
This agreement shall be covered by the laws of the Commonwealth of Virginia. Any modification, supplement or waiver with regard to this contract must be in writing and signed by a duly authorized representative
of the party against whom enforcement is sought. Waiver of any default shall not constitute a waiver of any subsequent default. In any legal suit for collection of amounts owed by customer hereunder, customer
hereby consents to the jurisdiction of any court in the Commonwealth of Virginia and further agrees that any process or notice of motion may be served outside the Commonwealth of Virginia to the customer at the
address set forth in this contract, by certified or first class mail, or by personal service, provide a reasonable time for appearance is allowed. If any provision of this contract is or becomes unenforceable because of
present or future laws of any governmental body or entity, then the remaining parts of this contract shall not be effected. Any Cancellations of/or change in this contract must be submitted in writing 30 days prior
to issue closing date.  Advertisers failing to meet contracted frequency program will be subject to shortrate.

AUTHORIZED SIGNATURE: __________________________________________________________

Print Name: ________________________________Title: ________________________________

Date: ______________________________Agreed Rate ________________________________

email completed contract to Jay Mason at Jay@DrivenbyDesign.net 

Date: __________________________________

Are You An: o ARA Member   o Non-Member   INTERESTED IN MEMBERSHIP? Y  /  N

inforMation:

Company: _______________________________________Contact Name: _________________

Mailing Address:________________________________________________________________

City: _________________________State/Province: _______________Postal Code: _________

Country:______________________Phone:_____________________Fax:__________________

E-Mail:________________________________________Web site: ________________________

By taking advantage of this
NEW OPPORTUNITY, 

you keep your brand in the
forefront of the mind of 

top influencers, 
decision-makers and 

purchasers 
in their buying decisions!

PaYMent MetHoD: 

o Send Company an Invoice   
ATTENTION TO:

____________________

o Check Enclosed    
Payable in U.S. Dollars to the 
Automotive Recyclers Association 

o To Pay by Credit Card

Contact John Caponiti at

john@a-r-a.org or 

(571) 208-0428

forMats: Materials should be 

submitted in 72 Resolution DPI 

in JPEG or PDF.  No flash or 

animated files accepted. Email

your advertising artwork 14 days 

prior to the first of the month 

you desire to start advertising.

Website Banner ads Must advertise in consecutive months (3 month minimum)

Choose size of ad and months below. UrL for YoUr aD Link Here:

o Leaderboard (970Hx90Vpx).   o 3 Months $1,350 o 6 Months $2,700 o 12 Months $5,400
o JANUARY           o FEBRUARY           o MARCH           o APRIL           o MAY            o JUNE 

o JULY                    o AUGUST                o SEPT                o OCT              o NOV           o DEC

oRectangle (300x250px).                o 3 Months $1,050 o 6 Months $2,100 o 12 Months $4,200
o JANUARY           o FEBRUARY           o MARCH           o APRIL           o MAY           o JUNE 

o JULY                    o AUGUST                o SEPT                o OCT              o NOV           o DEC

Materials should be submitted in the following: 72 Resolution DPI in JPEG or PDF and delivered via email to 
Caryn@DrivenByDesign.net note: Quality cannot be guaranteed on ad materials submitted with distortions.

INDUSTRY BUYER’S GUIDE
BY CATEGORY

This is ARA’s clickable LINK
to your company website for
any ARA Associate Member.

Free Member Benefit to all
ARA Associate Members
2021-2022 (July to July)

www.autorecyclingbuyersguide.com

TOP VISIBILITY PreMiere aUto reCYCLing inDUstrY sUPPLiers 
o ARA members    $3,000 for FULL YEAR (Equals $250/mo.) 

o Non-ARA members $4,020 for FULL YEAR ( Equals$335/mo.) 
Clickable LARGE LOGO at TOP of Buyer’s Guide that links to a web page exclusively about your company. Your dedicated company webpage con-
tains a 600 word company listing – an exclusive opportunity to share news, products, and more. Add photos, logos, contact info to your page
and you are FIRST IN LINE to reach automotive recyclers shopping for new products and services. Submit promotional/commentary posts for the
SUPPLIER BLOG as often as you’d like!

GOLDEN OPPORTUNITY aUto reCYCLing inDUstrY sUPPLier roUnDUP 
o ARA members    $2,340 for FULL YEAR (Equals $195/mo.) 

o Non-ARA members $3,000 for FULL YEAR (Equals $250/mo.) 
Clickable SMALL LOGO at the mid-section of Buyer’s Guide home page (under the Printed Guide Flip Book) links to your dedicated company 
web page that includes 1 photo and/or 1 logo, as well as a 300 word company listing. Ability to submit a promotional/commentary post for 
the SUPPLIER BLOG once a month!

DigitaL



ara WEBSITES Deliver
ara onLine MarketPLaCe

All FOUR of ARA’s digital platforms align your brand with the ARA mission of empowering

professional automotive recyclers to advance, grow and profit. Each of these websites 

deliver an aspect of ARA’s Member Benefit Value to Members and potential Members. 

They are ideal to align your company with ARA to reach your target market. 

This constantly updated hub of industry news, information, training and expert articles is what you can
ONLY get from ARA. Each site is tracked with Google Analytics.

A-R-A.org
aLign WitH ara’s gLoBaL BranD!
As the official website of the ARA, 
automotive recyclers visit the site often 
for important industry updates, news and
easy access to the online Membership
Directory, two blogs, resources and more!

AutoRecyclingBuyersGuide.com
Be ListeD as a PreMiere CoMPanY!
The new ONLINE BUYER’S GUIDE brings
the best automotive recycling vendors &
suppliers who have the innovative products
and services that help auto recyclers in their
business! When making buying decisions,
this will be a recycler’s GO-TO RESOURCE!

ARAUniversity.org
first CHoiCe for oPerations sUPPort!
The training-themed website that supports
the ARAUniversity.org training portal, an ARA
Member Benefit, is where Members turn for
current safety news, training ideas, and up-
dates they need to effectively train their team.
Also included on this site is ARA’s INDUSTRY
PARTNER TRAINING VIDEOS – training 
provided from Associate Members. 

AutoRecyclingNow.com 
aDVanCe WitH ara’s aWarD-Winning
MagaZine, onLine!

Online home of ARA’s official award-winning
magazine, Automotive Recycling, Auto Recycling
Now brings you online content for each issue
of the magazine, and more. The DAILY GO-TO
for auto recyclers looking for industry relevant
news, expert commentary and more. 

It’s as EASY as 1-2-3!

1. Pick Your Terms
Select the months you want your AD to run. 
Digital website ADS must run for a minimum period 
of three consecutive months. 

2. Choose Your Placement  
d Homepage / Site-Wide Leaderboard Ad 

This ad appears near the top of the homepage. 
(This ad may rotate with a limited number of other advertisers in the same space).

Only $450 per month (10 spots avail.)

970px horizontal x 90px vertical

d Homepage / Site-Wide Rectangle Ad
This ad appears on a sidebar of the homepage. 
(This ad may rotate with a limited number of other advertisers in the same space).

Only $350 per month

300px horizontal x 250px vertical

d Internal Rectangle Ad 
(Only on ARAU and AutoRecyclingNow.com)
This ad appears on the sidebar of internal web pages.

Only $250 per month

300px horizontal x 250px vertical

d Logo on the Slide at Bottom of Homepage
Clickable logo appears on the bottom of homepage. 

Only $150 per month

3. Specify the URL Link!
Then, Sit Back and Enjoy the Click-Throughs!

4 Platforms – 24/7 Exposure – Unlimited Value

CARYN SMITH, ADVERTISING SALES
(239) 225-6137 n ARAEDITOR@COMCAST.NET

JAY MASON, ADVERTISING SALES & CONTRACTS
(239) 225-6137 n JAY@DRIVENBYDESIGN.NET

DigitaL

Choose One of These Websites, or Choose All FOUR ...



* Some Web Pages are Exempt from Advertising

new advertisers: ARA requires FULL PAYMENT of the first placement of your ad by the MateriaLs DUe Date.
Your payment in the amount of _______________ is due by _______________.  If payment is not received,

your ad will not run. Future ad placements will be billed upon publication. 

Acceptance of this insertion order by the Automotive Recycling Association (“ARA”) constitutes a contract. Payment terms are upon receipt of invoice. Interest of 1.5% per month
will be charged on overdue accounts. This contract is not binding until it has been accepted in writing by the signature of an authorized representative of each of the parties. ARA
reserves the right to accept or reject any submission for any reason in its sole discretion.  ARA shall not be liable under any circumstances for any incidental, special or conse-
quential damages or economic loss, based upon breach of contract, negligence, strict liability in tort or any other legal theory and any ARA liability under a contract formed here-
under shall be limited to the amount paid to ARA by the customer over the prior twelve (12) month period before the particular event. The contract may not be assigned by either
party without the written approval of both parties. ARA will retain the sole original copy of this contract in its records, and produce a copy for the customer upon request of cus-
tomer. This agreement shall be covered by the laws of the Commonwealth of Virginia. Any modification, supplement or waiver with regard to this contract must be in writing
and signed by a duly authorized representative of the party against whom enforcement is sought. Waiver of any default shall not constitute a waiver of any subsequent default.
In any legal suit for collection of amounts owed by customer hereunder, customer hereby consents to the jurisdiction of any court in the Commonwealth of Virginia and further
agrees that any process or notice of motion may be served outside the Commonwealth of Virginia to the customer at the address set forth in this contract, by certified or first
class mail, or by personal service, provide a reasonable time for appearance is allowed. If any provision of this contract is or becomes unenforceable because of present or future
laws of any governmental body or entity, then the remaining parts of this contract shall not be effected. Any Cancellations of/or change in this contract must be submitted in writ-
ing 30 days prior to issue closing date.  Advertisers failing to meet contracted frequency program will be subject to shortrate.

AUTHORIZED SIGNATURE: ______________________________________________________

Print Name: ________________________________Title: ____________________________

Date: ______________________Agreed Rate Per Issue:______________________________

Email completed contract to Jay Mason at jay@drivenbydesign.net

Choose: o A-R-A.org o ARAUniversity.org o AutoRecyclingBuyersGuide.com o AutoRecyclingNow.com 
Please submit one contract per website to customize each ad placement.

Date: __________________________

Are You An:
o ARA Member   o Non-Member    
IF NO, ARE YOU INTERESTED IN MEMBERSHIP? Y  /  N

inforMation:

Company: _______________________________________Contact Name: _________________

Mailing Address:________________________________________________________________

City: _________________________State/Province: _______________Postal Code: _________

Country:______________________Phone:_____________________Fax:__________________

E-Mail:________________________________________Web site: ________________________

For ARA Office Use Only

Received: ________ By:   _____________

Total Amt. Per Issue: _________________

totaLs: 
Website:___________________

Leaderboard:
COST OF AD __________
x # of Months   __________

$_____________________

Rectangle:
COST OF AD __________
x # of Months   __________

$_____________________

Logo Slide:
COST OF AD __________
x # of Months   __________

$_____________________

totaL Cost of aD rUn

_____________________o Leaderboard (970x90px) $450/Mo o Rectangle (300x250px) $350/Mo o Internal Rectangle (300x250px) $250/Mo

CHoose (MiniMUM of 3) ConseCUtiVe MontHs   UrL Link Here:

o JANUARY o FEBRUARY o MARCH o APRIL
o MAY o JUNE o JULY o AUGUST
o SEPTEMBER o OCTOBER o NOVEMBER o DECEMBER

HOMEPAGE ONLY oLogo Slide $375/3 Consecutive Months 

CHoose (MiniMUM of 3) ConseCUtiVe MontHs   UrL Link Here:

o JANUARY o FEBRUARY o MARCH o APRIL
o MAY o JUNE o JULY o AUGUST
o SEPTEMBER o OCTOBER o NOVEMBER o DECEMBER

CHoose YoUr aD siZe & DisPLaY MontHs (3-MontH MiniMUM) Check all that apply:

forMats: Materials should be 

submitted in 72 Resolution DPI 

in JPEG or PDF.  No flash or 

animated files accepted. Email

your advertising artwork 14 days 

prior to the first of the month 

you desire  to start advertising.

CarYn sMitH, aDVertising saLes
(239) 225-6137 n araeDitor@CoMCast.net

 – Recycled Original Equipment

JaY Mason, aDVertising saLes & ContraCts
(239) 225-6137 n JaY@DriVenBYDesign.net

PaYMent MetHoD: 

o Send Company an Invoice   
ATTENTION TO:

____________________

o Check Enclosed    
Payable in U.S. Dollars to the 
Automotive Recyclers Association 

o To Pay by Credit Card

Contact John Caponiti at

john@a-r-a.org or 

(571) 208-0428

DigitaLara WEBSITES Deliver
ara onLine MarketPLaCe



CARYN SMITH, ADVERTISING SALES
(239) 225-6137 n ARAEDITOR@COMCAST.NET

JAY MASON, ADVERTISING SALES & CONTRACTS
(239) 225-6137 n JAY@DRIVENBYDESIGN.NET

When an eBlast arrives in the inbox of ARA Members, 
they trust the source ... This improves the open rate!

Take advantage of that OPEN RATE and include a special offer or message to ARA Members 
about your company (beyond a regular press release) that will improve their operations. 

Your offer can be a limited time offer, special savings or other deals.

Your Email Includes:
Your Company Logo • One Graphic/Picture • Up to 250 words • Call to Action • Your Contact Info

All for the amazing rate of:

$995 (plus a one-time $150 set up fee) 

2021 neW Year sPeCiaL – $595 (set up fee waived)

Only 2 custom emails per month will be distributed, and spots are reserved on a first-come basis. 

To Participate, Your Company Must be:
ARA Associate Member in Good Standing, and

An 2020/21 advertiser or 2020/21 ARA Convention & Expo Sponsor or Exhibitor

You must contact Caryn smith or Jay Mason at (239) 225-6137 or
araeditor@comcast.net to book your e-blast!

ara eMaiL aDVertising

ara Custom e-Blasts 
reach every ara Member!

You can reach ARA Members with your message 
through ARA’s e-Mail Platform!

ARA offers only Associate Members the opportunity to reach the entire
ARA Membership at once with a Custom e-Blast from your company

directly to ARA’s email list. Ask about this special offer while spots last!

DireCt to MEMBERS

SAMPLE

All email contents are 
subject to approval by 

the Automotive Recyclers 
Association.

DigitaL
Choose One of THREE ways to Reach ARA Members Via EMAIL!
Custom eBlast   /   Monthly ARA360 eNewsletter   /   Weekly ARA Member Update

d Weekly Member e-Update
enews

d Monthly ara 360° 
e-newsletter 

With an always improving open, averaging 35-40%
per email & appealing click-through rate, ARA’s

monthly and weekly e-News delivers timely info to
ARA members and provides a way to keep you fresh

on the minds of people of influence. Ads per email
are limited in quantity, so you are sure to stand out! 

ASK FOR SAMPLE EMAILS



Choose one or both: o Monthly ARA 360° eNewsletter  o Weekly ARA Recycler Update

300 PiXeLs X
250 PiXeLs

Date: __________________________

Are You An:
o ARA Member   o Non-Member    
IF NO, ARE YOU INTERESTED IN MEMBERSHIP? Y  /  N

inforMation:

Company: _______________________________________Contact Name: _________________

Mailing Address:________________________________________________________________

City: _________________________State/Province: _______________Postal Code: _________

Country:______________________Phone:_____________________Fax:__________________

E-Mail:________________________________________Web site: ________________________

For ARA Office Use Only

Received: ________ By:   _____________

Total Amt. Per Issue: _________________

Monthly ara360˚ (check one) o 1 ISSUE $200 o 3 ISSUES $300 o 6 ISSUES $450
o JANUARY o FEBRUARY o MARCH o APRIL
o MAY o JUNE o JULY o AUGUST
o SEPTEMBER o OCTOBER o NOVEMBER o DECEMBER

neW Weekly Update (4 week min.) (check one) o 1 MO $360 o 3 MO $888 o 6 MO $1,440
In choosing the Weekly Update, ARA sends 2 emails per week. Therefore, you get 8, 24, or 48 placements depending on timeframe.

o JANUARY o FEBRUARY o MARCH o APRIL
o MAY o JUNE o JULY o AUGUST
o SEPTEMBER o OCTOBER o NOVEMBER o DECEMBER

Best DeaL: BotH eMaiLs (check one) o 1 MO $420 o 3 MO $951 o 6 MO $1,607
o JANUARY o FEBRUARY o MARCH o APRIL
o MAY o JUNE o JULY o AUGUST
o SEPTEMBER o OCTOBER o NOVEMBER o DECEMBER

aD sPeCifiCations: 300 X 250 PIXELS  forMats: Materials should be submitted in the following:  
72 Resolution DPI in JPEG or PDF. NOTE: Quality cannot be guaranteed on ad materials submitted with distortions.

new advertisers: ARA requires FULL PAYMENT of the first placement of your ad by the MateriaLs DUe Date.
Your payment in the amount of _______________ is due by _______________.  If payment is not received,

your ad will not run. Future ad placements will be billed upon publication. 

Acceptance of this insertion order by the Automotive Recycling Association (“ARA”) constitutes a contract. Payment terms are upon receipt of invoice. Interest of 1.5% per month will be
charged on overdue accounts. This contract is not binding until it has been accepted in writing by the signature of an authorized representative of each of the parties. ARA reserves the
right to accept or reject any submission for any reason in its sole discretion.  ARA shall not be liable under any circumstances for any incidental, special or consequential damages or eco-
nomic loss, based upon breach of contract, negligence, strict liability in tort or any other legal theory and any ARA liability under a contract formed hereunder shall be limited to the amount
paid to ARA by the customer over the prior twelve (12) month period before the particular event. The contract may not be assigned by either party without the written approval of both
parties. ARA will retain the sole original copy of this contract in its records, and produce a copy for the customer upon request of customer. This agreement shall be covered by the laws
of the Commonwealth of Virginia. Any modification, supplement or waiver with regard to this contract must be in writing and signed by a duly authorized representative of the party
against whom enforcement is sought. Waiver of any default shall not constitute a waiver of any subsequent default. In any legal suit for collection of amounts owed by customer here-
under, customer hereby consents to the jurisdiction of any court in the Commonwealth of Virginia and further agrees that any process or notice of motion may be served outside the
Commonwealth of Virginia to the customer at the address set forth in this contract, by certified or first class mail, or by personal service, provide a reasonable time for appearance is al-
lowed. If any provision of this contract is or becomes unenforceable because of present or future laws of any governmental body or entity, then the remaining parts of this contract shall
not be effected. Any Cancellations of/or change in this contract must be submitted in writing 30 days prior to issue closing date.  Advertisers failing to meet contracted frequency pro-
gram will be subject to shortrate.

AUTHORIZED SIGNATURE: __________________________________________________________

Print Name: ________________________________Title: ________________________________

Date: ______________________Agreed Rate Per Issue: ________________________________

Email completed contract and artwork to JAY MASON at JAY@DRIVENBYDESIGN.NET

CARYN SMITH, ADVERTISING SALES
(239) 225-6137 n ARAEDITOR@COMCAST.NET

JAY MASON, ADVERTISING SALES & CONTRACTS
(239) 225-6137 n JAY@DRIVENBYDESIGN.NET

PaYMent MetHoD: 

o Send Company an Invoice   
ATTENTION TO:

____________________

o Check Enclosed    
Payable in U.S. Dollars to the 
Automotive Recyclers Association 

o To Pay by Credit Card

Contact John Caponiti at

john@a-r-a.org or 

(571) 208-0428

ara eMaiL aDVertising

MEMBER e-UPDates DigitaL

o Custom eBlast
You must contact 

Caryn smith or Jay Mason
at (239) 225-6137 or

araeditor@comcast.net
to book your custom 

e-blast, as opportunities
are limited!


